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What happens when 
giants keep growing and 
getting hungrier. 

See page 9 

Paper Wars 

Philly Weeklies battling 

it out for readers and 
revenues. Who is reading, 


who's buying and is every- 
one selling. See page 12 


Local TV News is 
Expanding 

Is it about ratings and 
revenues. See “What's 
New with the News” or 
how much ts too much? 
See page 16 


Future view 

What's in store for Multi- 
Media interactive 

See page 26 


WFLN Sold again. 
Evergreen buys WFLN 
making Secret Communi- 


cations a sixmillion dollar Mi ™ 
winner after owning Creating Preview of locally produced film 


efatinn for a few monthe tee noose Of 


Manpar ate 
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"Yor wuitt Never Look at an Ad the Same 


The Ad & The Ego 


“You'll Never Look At Ads 


The Same Way Again” 


by Benson E. Fishman 


The ithe was a grabber: * The Ad 
& The Ego.” It got mv athention right 
away and piqued my curiosity. After 
all. iS nol very often that, you find a 
locally produced documentary film 
aboul advertising, and even less often 
[hat there's one opening with a 
Vorld Premiere screening in Philadel- 
phia. (see calendar for infu) 


IV's slick, SeXy, 


and much more. 


explores what its 

Frankly | was a bit skeptical. but 
as ever, open-minded. However, afer 
watching the first few minutes. | was 
hooked. The “Ad & The Ego" is an 
extraordinary film - extraordinary on 
a number of levels. 


starts wilh the 
premise thal 
ativerlising is 
extremely effec- 
live: but in 
spite of the fact 
thal all of us 
are subjected to 
over 1500 
advertising 
messages faily, 
most people 
believe that 
thev are Lotally 
exempt from 
ativertising s 
influence. And 
thats just the 
beginning. 


Harald Boihem, director/editor, is 
an independent film maker and visual 
anthropalogist working as an editor 
amd post production supervisor on a 
variety of projects. Chris 
Emmanouilides is a producer pho- 
lographer currently working with 
Banyan Productions on the Travelers 
series to be aired on the Discovery 
channel. These bwo talented guvs 
have managed to produce a relatively 
low budget documentary of exceed- 
ingly high preduction value and solid, 
stimulating content that traces adver- 


: } ; Undertvin 
lising’s development from its simple os 


the seductive 


terfully paced through 
brilliant editing. You 
can't help but wonder 
what's coming next, 


humorous, sarcastic 
The central theme 


really like to live In 
a lotal advertising environment. 


director of the Publi¢ Media Center, 
Richard Pollay Pi.D,, Curator of the 
History of Advertising Archives; and 


“See this film to discover the message behind 
the message that we think we know all about. it 
‘s a good antidote to the usually unconscious — 


) faceckt Geeta to Alek ee 208 RPE CET 


day” 
Seana Custaes Dean Emeritus — 
Annenberg Schoo! of Communications 
“The Ad & 5s Rye: ks the Avot osumncholann 


"documentary on the cultural impact of advertis-— 
| vac npecn toe ar ay ig te shal vitae eal 
| every consumer - - Which Jo ol of us,” 


Neil Postman 
Best Selling Author 
“Amusing Ourselves to Death” 


these changes have resulted in unex- 
pected or adverse oulcomes. 


Evervone in the communications 
business should see this film, For 
those interested in a creative 
approach or an historical view of the 
ad biz, its worth seeing for the clips 
and editing alone. For those with an 
analytical bent or a dormant social 
conscience, this film presents many 
powerful ideas that will stimulate 
your thinking, give rise to discussion 
and provide the basis for reflection, 
Regardless, just see it! oO 


descriptive 19th century style 
through todays post-modern break 
with rationality. 

Working part-Lime over a two vear 
period, Harald and Chris collected 


over 1200 television ads, oid and new 


and in itself, no doubt. a formidable 
Lask, These fascinating clips are mas- 


Local producers of the Ad 


surface of the 
AD & The Ego lies a critical analysis 
ol modern advertising featuring 
‘Stuart Ewen, Ph... author of All 
AnSwming bn : Jean Kilbourne, 
Ph.D., creator of “Killing Us Sofuy;" 
Sul Jhally Ph.D., author of The Codes 
of Advertising: Herb Cluio Gunther, 


& The Ego, Chris Emmanouilides and Harold Boihem, 


“Trade Shows 
Presentations 
Transit Advertising 


RICHART DOES IT ALL 


= Photographic Prints ond 
Transparencies 

* Longe Fornat Digital Output 

* Sereen Printing including i 


Bernard McGrane Ph.D. author of 
; wpology. Interculting 
the TY clips, they analyze Lhe many 
wavs in which advertising has 
become the authoritative “role 
model” in our media cullure, offen 
replacing the family. school, church 
and stale as primary mediating 
agents between people and things. 


They provide a realistic look at how oacheieee ee 
+ a sel i er ‘ a & ] = Electronic: 
the awesome power of advertising Retouchi maging 


has impacted on our cullure and 
our resources, They take a hard look 
at the way in which advertising and 
media have changed our behaviors 
along with the ways in which we per- 
ceive the world and ourselves. Often 
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